T g S R
Aheh! UGS AMfe qur Fia seear waq Sty s sfausr qwenr T age
AT T4 IS¥T AT AAAAT T JaIsl @laagTsdsh! qqurediaar st ffd R00g
BIANT Y TAHT & g o1 focdia dear qeiiafeedee gawe a9 deaisan
BEUDHH GFIH WA |
T HIUHAA Ay SAHT 9T T AR Fw], BT AN, A T SATSER, G
EIFE ATE GFel I T [GaEE, Wi qeET wIvEr el e o
Tgferraqul &t faawrars #fi#r SmEegsdhar T AET SHiE uRETeH, WU q8 6
W MeemETHT ®-agT T KYC (Know Your Customer) Ea) ﬁ’{lﬁT SYATYTATS. FLATHB LT
T, BiF i, qoi il BEiaaT T eEH qeuniieEd AT aren g
U o |
I GARAH AT dfuA G qor BRig qeam wer queaEesl qobi <
AHBTA FHEMS] AR Ga G T F0 Fhfd=m Fhreas I a9 T =l
&S [T ATdrERe GO T RIHEAT T cueEiid ardERudT gREa T o
A, IO T AF AN AHY QRS A T WAl | AT GeAhes] HaAl
IEHT [AVIEEHT Fivgd T IT FESIHA T AEEAH T H1E T4 FHaa=TH IHAH
A 7 FeATd T S S q9T SeA qEed HETeTEl, ATl Y Ad T AT
8 TEREET Ty gk T SO GRS g6 ey R W
Ih BRHAAT 7 FeE = R FHR gFE, 2, ASHIR qA1 GHINS GRET AATCTashT
o = o FA, o qF dEwr IqE miEE @ a7 wiueiiee, 9o
HATTIHT WRIUHEee ded T Mg a6 Ud Graisie G Hus Tqd Hrisd
AeFdees! ufdld @l &4 |

( A

o
dedli=d/ Adhl

HIAM 4, ROUE
7 AeaTe, WgeE@r |




